BRAN D Try Smartsheet for FREE

STRATEGY
PROPOSAL
TEMPLATE

Template begins on page 2.



https://www.smartsheet.com/try-it?trp=11225&utm_source=integrated+content&utm_campaign=/content/brand-strategy-templates&utm_medium=Brand+Strategy+Proposal+pdf+11225&lpa=Brand+Strategy+Proposal+pdf+11225&lx=PFpZZjisDNTS-Ddigi3MyABAgeTPLDIL8TQRu558b7w

Brand Name

* ¢ 9

WiV .Y

’ 90

> 9 9

WiW.iW.L




STTUATION L.ttt e n e nas 3
BRANDING SOLUTION ..ttt r s nae s nae s 4
BACKGROUND ...ttt r e 5
GO ALLS e 6
APPROACH i 7
APPROACH OVERVIEW ... e s s a s s nnnnees 7
RESEARCH AND ASSESSMENT ..ovriiiiiiiii i 7
STRATEGIC PLANNING ...t s e e n e 8
TACTICAL PLANNING L.ttt s e s s sane e s s s snannes 8
IMPLEMENTATION L en e 9
Y I O 9
TIMELINE ..ot e 10
PROJECT CALENDAR ...ttt e e e 11
PROJECT COST S ittt saanees 12
NEXT STEPS ittt i e 13



‘s

What is the branding challenge? Provide an overview of business goals and why
this branding project is being launched.



BRANDING
SOLUTION

Describe the positive results the business will get when their branding problem is
resolved.
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Provide information such as brand history, current brand perception in the
marketplace, and stakeholder expectations.
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APPROACH OVERVIEW

Describe your analysis methodology, strategy approach, and branding services
provided.
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STRATEGIC PLANNING
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Describe the project schedule, highlighting milestones and important deliverables.
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PROJECT COSTS ?

Add pricing and contract terms.
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DISCLAIMER

Any articles, templates, or information provided by Smartsheet on the website are for
reference only. While we strive to keep the information up to date and correct, we make no
representations or warranties of any kind, express or implied, about the completeness,
accuracy, reliability, suitability, or availability with respect to the website or the information,

articles, templates, or related graphics contained on the website. Any reliance you place on
such information is therefore strictly at your own risk.
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